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Par to Make Cutbacks
Par Pharmacoutical Cos. Is reducing the

size of its workforce by about 190. Those
cutbacks are part of the company's strat-
egy to reap annualized savings of $45 mil-

lion to $55 million.

Generic Drugs

Generic Razadyne
Barr Pharmaceuticals Inc. has been given

approval for its generic version of Razadyne
ER capsules.The brand version is marketed
by Ortho-bcheil Janssen. Barr's clearance

is for B-, 16- and 24-mg strengths.

Ranbaxy Record Shows Commitment to Quality

Focus

By Robert Coopman._________

As this is being writien, the front.
linc news story about Ranbaxy pe-
neric medication manafacruring pro-
cedures in India pot meeting United
Sues Food and Dreg Adminisiration
standards has faded into the bock-
ground — that is, a3 & ncws slecy, not
the practical readity of medications no
loager in US. distribution because
their kmpoaiatics from masalacturing
units in India has been suspended.

The news story itsell was an interest-
ing onz. In typical fashion, the story's
lead-in was one of quality mot being
msured because oortain mamaloctur-
ing standards were not being met. For
the cassal Kistener or reader taking pe-
neric medications, the story may have
been alarming. Hoe:nayndwlﬁlh:
soxy 10 the end i was joned hat

Robert Coopman

routine testing of actwal medications
in distribution in the U.S. had shown
no quality deviations. This tiens it was
sbout Ranbaxy and India, not China
mnd Chinese manufocturers, as had
bunmlhemqmpmmumlhs

p jons can and do become re-

aliry. Probably good news 1o American
consumens was that the FDA was on

consalt with privale imvestors on mis-

._\!ym_mhg U.S. Food and Drug Ad-

ing the goneral dards of ph ¥

e ground in India p ing qualicy
assurance audits of a foreign mano-
factarer. Following pecvious siories
im recent mosths stating an sbieace
of such audits of Chinese manufactur-
ers, the Ranbasy story likely provided
soame redemptive value inuring to the
Food and Drug Administration.

The Rasbaxy story was ol specisl
indetest 1o this writer because of pre-
vious experience working with retail
«chain jes in India. | Bave
consuleed with GNRC MediShops
in Guwahati and Guardisn LifeCare
Pharmacies in Gourgon, very mear
New Delhi. It was bocause of this
work assisting in the development of
these retadl pharmacy chains that De.
William Riffee, dean of the College of
Pharmacy at the University of Florida,
contacted me. Riffes and his seafl o
Florida hod been asked 10 evalunte
pharmacy oducation in India and to

Greenstone Momentum Continues

PEAPACK, N.J. — First established
in 1993 as a subsidiary of Upjohn Co.
Greenstooe LLC — formerly called
Greensione Lid. — offers n contime-
ous and growing kine of high-quality
peneric pharmaceuticals.

In 2003 Greemsione became the
generics subsidiary of Pfizer Inc.,
=nd woday the company is considered
one of lhe latpcﬂ-nmml and most

of -
ummdmoum:umm
provides a vig prod-

uct pipeline tat kighlights quality ge-
neric equivalents (o some of the best-
selfing branded pharmaceuticals on
the market.

In sddition o its name chasge,
Greenstose has embarked on an ag-
gressive new corporate stralegy. Spe-
cifically, Geeenstone has become pant
of a separste and distinet profit center
within Pfizer — Global Extsblished
Products

For the sccond consecutive year the
Healtheare Distribution Masagement
Association (HDMA) awarded Groes-
sicoe a DIANA {Distribution Industry
Awards for Notable Achievements in
Healthcare) ax the “best overall gener-
Ic pharmaceutical products mamafoc-
turer with sales to health care distriba-
tors of moee than 5100 million.™

The announcemest of the DIANA
awurds was made by the HDMA at s
October 2007 Ansusal Leadership Fo-
ram awards bangeet, which was held
in Phoenix.

The DIANA, which has been
avwurded (o health care and consusner
products manulacturees since 1959,
honoes those companies that have de-
veldoped creative aad resalis-otiented
programs that set the standard for

in mew-product § -

tioms andior product promotions, as

‘We’re building an ... organization that will
service ils customers and partners better'

well as having benefited bealth care
distributors.

The award recognizes those mans-
facturers who serve 23 models for
leadenhip and imnovation in the
health care marketplace.

Criteria used by the HDMA for

* Demonstrating Mexibility and cre-
mivity in mecting the nocds of bealth
care distnbesors aad their

ries over 10 all segments of the phar-
maceutical industry.

Greenstone™s customens ave come
to rely on the decades of experience
represcnied by the Greenstone sation-
&l oocounts teum, a dedicased suppont
uafl, 3 strong pply chain and distri-

* A product line and marketing plan
that contribute to sales growth,

* Salespeople empowered 10 provide
business solutaons,

* Suppon of distributor promational

programs.
* High product service levels.
* A high [cvd of custamer service.

G upuumhtlhelldln-
try”"s most respected generics sepplicr
whike contimuing to promote the value

gressive organization that will serve
its customers aad panners betier”

This 16 ¢

says Bill Keanally, peesident of
G

<ar-

ducstion in the country.

In méd-2007, along with Dr. Riffee
and three of his University of Flodida
saff, we met for a half-day in New
Delhi with senior executives of Ran-
baxy, including the president and
chief executive officer. To =y that
Rasbaxy enjoys a high peofile in In-
diz and other parts of the world and
et the executive salf is impressive
Is 10 undentate their case. Along with
a major presence in manuipcraring,
Ranbaxy bas a large clinical division
that owns and operates some of the
mist respected kospitals in India.

As is rypical of wealthy Iadisn fami-
Fies, the Ranbaxy family has an inter-
est in funding and developing private
education facifities ka the cousary, In
fact, such private educational instiru.
wons are crodited with peoviding some
of the most respected edocation cur-
ricula in the country,

ing
is not only a proviece of foreign manu-
facturers. U.S-based najor pharma
players have had similar experiences.
This is not 1o cxcuse whasever man-
ufacturing shorcomings Rasbaxy
may have had. But it is 1o suggest that
Ranbaxy is a mnn mmutmm
with P quality
and a mentality of raising the bar in
the work they do in munufbcroning, in
education and in owning and operas-
ing climical bealth care baninesser.
It ks also to suggest that feirness and
utmdnpm; may have been
beter served if the fact that 5o quality
sboomulities of Ranbaxy medications
tesied im the U.S, were shown had boen
2 mare promiscnt part of the story.

Robert Coopman (r prexident of Rob-
eri Coopman Cormlranex, which ix
based im San Antonio, He can be con-
tucted at recopman @ e recom.

Heritage Rolls Out Propranolol Tablets

mtzmmmmm 2007

“The

ﬂrshdproduﬂ

ts the first vertically Inte-

from our strategic alliance with lpca and will en-

“mhwmmﬂudmumm

abroad while

to with high-quality,
cost-efficiant generic pharmaceutical products,” says Heritage
officer Joffroy Glazer.

president and chict i

Two Intros Help Harris Achieve Goal

FORT MYERS, Fla. — Harris Phar-
maceutical is focused on doing one
thing and doing it well: becoming a
preferred provider of generie products
with dermatological indications,

To that end, Harris has launched two
new prodects: Metrooidarole Tops-
cal Cream 0.75% and Hydraayzine
HC) Tablets in 10-, 25- and S0-ing

strengths.

Citing figures from TMS Health,
Harris says Metronddazole Topical
Cream 0.75% bod total sales of about
$12 mallion for the year ended August

2008. Sales of Hydroxyzine HCl Tab-
lets excoedad $70 million for the same

period.

The addition of these two products
has increased the total number of new
products launched in 2008 to five, with
atotal of seven new prodocts since lule
2007. The line now comprises several
firvi-timo pemerics, inclading Terbin-
afine HC) Tablets and Ciclopirox Nail
Lacquer as well as Mometasone and
Benzoyl Peroxide products.

Harris Pharmaceutical was foanded
in 2002 with & mission to provide

dermatologists a=d iz patseets with
safe, effective and affordable generics
that offer the same therapeutic ben-
efits as brasded products bot o 2 frac-
thon of the cost,

Harris' initial years were spomi
focuting on v peimary wrsegy:
to develop, manufacture ond com-
mercialize its own abbrevialed new
drug applications (ANDAs). his firs
ANDA, Terbinafine HCI Tablets, was
launched in July 2007, and in order to
offer patients and cestomers a broad

dermatological  product  ponfolio,

Harris has been acquiring and Beens-
ing additionsl products in its niche.

Tiwough these collsborations Har-
ris has quickly increased its product
line over the past 18 months 10 sow
represent a variety of dosage forms,
including oral solids, lopical creams,
ointmenty, ligeids, snd washes, all tar-
geted towand the dermatology market.

Besides the muhiple new products
already lwsched, Haris has farther
ANDAs pending Food aad Drug Ad-
ministration appeoval, with sdditional
prodects in development.



